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1  INTRODUCTION

“ We want more jobs so that our  
dreams will come true.”

       —SMS MESSAGE FROM SOUTH AFRICA
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1 INTRODUCTION

As the world sprints to the finish to meet the 2015 deadline of the 
Millennium Development Goals (MDGs), The ONE Campaign is 
focused on ensuring that the post-2015 development framework 
takes into account the views of the people most likely to be 
affected by the new goals.

To bring these voices to the table, The ONE Campaign, with 
generous support from the Omidyar Network (ON), launched You 
Choose in January 2013, a pilot program in Malawi, South Africa 
and Zambia that directly solicited the views of ordinary citizens, 
predominantly by means of text messages and social media.

The effort resulted in more than 190,000 responses to the question: 
“Tell us one thing the government can do to improve your future.”

ONE’s You Choose campaign ran in tandem with the United 
Nation Development Group’s  ‘MY World’ survey, which collected 
the perspectives on the ‘world we want’ from over 1 million people 
around the globe. You Choose outcomes were categorized by a 
data processing company and integrated into the ‘MY World’ 
results throughout the consultation process on the new global 
development agenda.

The preliminary findings of You Choose were delivered in March  
to the UN’s High Level Panel (HLP) on the Post 2015 
development agenda, during a meeting in Bali, Indonesia. This 
HLP is the advisory body charged by the UN Secretary General 

with making recommendations for the next set of development 
goals.

In order to expand the reach of You Choose, the campaign 
enlisted the support of some of Africa’s best-known celebrities, 
including musicians Lira, Hugh Masekela, Jabulani Tsambo 
(aka “HHP”) and D’banj, as well as football stars Benni 
McCarthy and Chris Katongo. These high-profile Africans 
recorded messages urging people to join the fight against 
extreme poverty and send their views on what issues matter to 
them most in the fight.

“ Tell us one thing the  
government can do to  
improve your future.”
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One of Africa’s most popular musicians, D’banj (center) helped get the word out about You Choose. 
With ONE Africa Deputy Director Nachilala Nkombo (left) and a ONE volunteer.
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A group of ONE staff and volunteers in South Africa, with popular African musician D’banj (front row, second from left ), Reverend Malcolm Damon,  
Director of the Economic and Justice Network (front row, second from right) and Nachilala Nkombo, ONE Africa Deputy Director (front row, left).



2  RESULTS

“ A wealthy nation has healthy people. 
The government must increase 
access to health services for the 
poor in rural areas.” 

             —ZAMBIAN PARTICIPANT
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2 OVERALL RESULTS

2 RESULTS

25%  BETTER JOB OPPORTUNITIES

17%  A GOOD EDUCATION

7% AN HONEST AND RESPONSIVE GOVERNMENT

7% PROTECTION AGAINST CRIME AND VIOLENCE 

7%  OTHER

6%  BETTER HEALTHCARE

5%  AFFORDABLE AND NUTRITIOUS FOOD

5%  SUPPORT FOR PEOPLE WHO CAN’T WORK

4%  ACCESS TO CLEAN WATER AND SANITATION

3%  BETTER TRANSPORT AND ROADS

3% EQUALITY BETWEEN MEN AND WOMEN

3%  FREEDOM FROM DISCRIMINATION AND PERSECUTION

2%  ACTION TAKEN ON CLIMATE CHANGE

2%  PHONE AND INTERNET ACCESS

2%  PROTECTING FORESTS, RIVERS AND OCEANS

2%  RELIABLE ENERGY AT HOME

1%  POLITICAL FREEDOMS
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2 RESULTS

MALAWI RESULTS 

The ONE Campaign’s survey of nearly 30,000 people 
from a cross-section of society in Malawi found the 
issue of honest and responsive government as the top 
concern. Among young people, the top priority is  
the need for job opportunities. Other high priorities 
are better healthcare, schools and infrastructure. 

Interestingly, young people in Malawi also urged leaders to tackle the issues  
of climate change and gender equality.

About half of the You Choose participants in Malawi got involved in the 
campaign by sending SMS text messages to ONE, while others took part in 
Youth Consultative Forums (YCF) and village assemblies in rural areas. The 
Malawi Council of Churches also collected data from rural areas. The surveys 
were conducted between January and June 2013 as a complimentary effort to 
the United Nation’s MY World global survey.

“ You cannot get medicine when you 
go to the hospital, but you will see 
those who have money coming out 
of the same hospital with bundles of 
medicines. You will even find the same 
government medicine in the market, 
but they will tell you it is not available 
at the hospital. How does that happen? 
Corruption.” 

 
 
“ Government must do something to 

make sure that they bring electricity 
to rural areas so that we can have 
factories where we can get jobs.”
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MALAWI RESULTS CONT.

9%  better job opportunities

9%  a good education

9%  better healthcare

9%  action taken on climate change

9% equality between men and women

The top responses collected by the 
Youth Consultative Forum are:

14%  an honest and responsible government

11%  affordable and nutritious food 

11%  better healthcare

10%  a good education 

From among the 14,948 mobile  
submissions analysed, the top  
priorities are:
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“ The most important thing is to create 
job opportunities so that I can work 
and change my life.”

 
 
“ The government should provide good 

and affordable education so we can 
be employable.”

 
 
“ The thing that government can do is  

to go into rural areas to look at what the 
needs of people are, like electricity.”

 
 
“ Send better education to rural areas 

in all of Africa.”

SOUTH AFRICA RESULTS

Of the more than 120,000 South Africans who 
responded to You Choose via text message or a 
social media network, the top concerns are:

32%  better job opportunities

20%  a good education

6%  protection against crime and violence

6%  an honest and responsive government
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“ I want the government to improve the education sector, such as building 
more schools, universities & colleges, so that Zambia can be a better place.”

 
 
“ I would like at least the government to start also considering giving 

loans to people like me who have visions, but don’t have capital.”
 
 
“ The government must improve the supply of water in our township. In 
many cases, people draw water from wells which are only a few metres 
away from the pit latrine. As if this isn’t bad enough, children as young as 
8 years old are often forced to draw water instead of attending school.” 

 
 
“ The government should concentrate on infrastructure development. 

Things like hospitals, schools, roads, housing and energy should  
be prioritised.”

ZAMBIA RESULTS

In Zambia, more than 2,000  
You Choose responses were 
received and the top concerns are:

26%  a good education

25%  better job opportunities 
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PAN-AFRICAN RESULTS

12%  a good education

10%  better job opportunities 

9%  better healthcare 

8%  an honest and responsive government

8%  protection against crime and violence 

biNu SURVEY 
You Choose captured 37,112 responses on the global 
mobile app platform, biNu. Most respondents were from 
Nigeria and Zimbabwe. Their top priorities are: 

12%  a good education

12%  an honest and responsive government

10%  protecting forests, rivers & oceans 

10%  protection against crime and violence

8%  access to clean water and sanitation

ONE.ORG SURVEY 
More than 4,700 people also participated in You Choose  
via the ONE.org website. Their top priorities include: 
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3  DATA COLLECTION METHODS

” We submitted the hard data that 
we collected regarding citizens’ 
real concerns to the UN High Level 
Panel tasked with setting the new 
development agenda, and we are 
pleased that the voices of African 
Citizens were heard.”

        —DR. SIPHO MOYO, ONE AFRICA DIRECTOR
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ONE worked with more than 20  
partners—including NGOs, faith groups  
and businesses—to reach citizens in  
South Africa, Malawi and Zambia. You 
Choose captured their responses via  
email, SMS, radio interviews, social media 
and old-fashioned outdoor meetings at 
markets and bus stops. In isolated rural 
places, ONE hosted group discussions  
to hear from people with little or  
no access to mobile phones or radio. 

SMS/USSD
Short Message Service (SMS) was the primary data collection 
method used, with an open-ended SMS question offered to 
participants. Citizens were asked to send a free SMS in English 

to a country-specific short-code containing the issue that they 
felt was most important to them and their families: “Tell us 1 
thing the Govt can do to improve your future. SMS answer to 234 
for Free. You could win airtime! Opt out SMS Stop”

Learning from the experience of commercial SMS campaigns,  
a low-value airtime reward was offered to a random selection of 
respondents to encourage participation. Responses were then 
collated by a data processing company based in Cape Town,   
South Africa and assigned to the 16 ‘MY World’ categories.

In South Africa and Zambia, all communication was in  
English. In Malawi, Unstructured Supplementary Service  
Data (USSD) was used alongside SMS to allow us to receive 
responses in the Chewa language. In this case users  
received an SMS message asking them to enter a USSD 
number (*120#). Users were then able to choose their top four 
‘MY World’ categories using a USSD menu, as well as  
answer a series of short demographic questions on gender, 
age and education level.

3 DATA COLLECTION METHODS 
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DATA COLLECTION METHODS CONT. 

biNu
biNu (www.biNu.com) is an app platform that runs on a wide  
range of mass-market mobile phones, providing super-fast 
and affordable access to web-based apps and popular 
Internet services. Users can instantly discover, use and 
switch between services, change to local languages and 
translate almost anything on the fly, without having to 
download and install separate apps. biNu developed a 
version of the ‘MY World’ survey on their platform, in which 
users were prompted to choose six of the 16 categories, 
together with a series of short demographic questions on 
gender, age and education level. 

Mxit
Mxit is Africa’s largest mobile social network, with an average of 
more than 9 million actives users in South Africa. Mxit’s active 
user base is 53% male, 47% female, with the majority of active 
users being under 25. We developed a You Choose application 
that was promoted across the Mxit platform. Similar to the USSD 
option in Malawi, users were prompted to choose four of the 16  
‘MY World’ categories. 

ONE.org 
The You Choose survey was promoted to existing ONE 
members in Africa and globally on social media. This survey 
followed the ‘MY World’ online survey (www.myworld2015.org), 
with users being asked to pick six of the ‘MY World’ categories, 
as well as a series of short demographic questions on gender, 
age and education level.

Offline 
Representative qualitative data in Malawi focused on isolated 
rural populations with no radio and mobile was also collected. 
A facilitator held a number of group discussions in villages of 
selected districts across the country, namely, Nkhata Bay in 
the North, Nkhota Kota and Kasungu in the Centre and Mulanje 
in the South. The demographics of the village assemblies 
included one youth group in Nkhota Kota, an adult mixed group 
in Nkhata Bay, a women-only group in Kasungu and an adult 
mixed group in Mulanje. 
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The Omidyar Network

biNu

The United Nations

The Malawi Youth  
Consultative Forum

The Congress of Malawi NGOs

The Media Institute of  
Southern Africa

CISANET

SANGONET

Restless Development in Zambia

The Economic Justice Network  
of Southern Africa

Civil Society for Poverty Reduction

The Platform for Social  
Protection-Zambia

African Monitor

The Evangelical Fellowship of Zambia

The Council of Churches of Zambia

The Malawi Council of Churches

The Malawi National Savings Bank

Standard Chartered Bank Zambia

Banc ABC Zambia

Mxit

Brandtone

THANK YOU TO OUR PARTNERS
ABOUT ONE

ONE is a campaigning and advocacy organization 
of more than 3.5 million people taking action  
to end extreme poverty and preventable disease, 
particularly in Africa. Cofounded by Bono and 
strictly nonpartisan, we raise public awareness 
and work with political leaders to combat AIDS 
and preventable diseases, increase investments 
in agriculture and nutrition, and demand greater 
transparency in poverty-fighting programs.

ONE is not a grant-making organization and  
does not solicit funding from the public or receive 
government funding. ONE is funded almost 
entirely by a handful of philanthropists and 
foundations. We achieve change through 
advocacy. Our teams in Washington, D.C., London, 
Johannesburg, Brussels, Berlin, and Paris  
educate and lobby governments to shape policy 
solutions that save and improve millions of lives.  
To learn more, go to ONE.org.
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